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1. About Haimarrow Food Service

1) HAIMARROW FOOD SERVICE Profile
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www.haimarrow.co.kr / www.momstouch.co.kr
1)Bt=-https://www.facebook.com/momstouchmain
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1. About Haimarrow Food Service

2) History

2016

2015

2014

2012

2004

09

09

02
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Listed on KOSDAQ stock market

Opened the first Vietnamese Mom’s Touch store
in Ho Chi Minh City

Opened the first Taiwanese Mom's Touch store
in Tainan City

Established Taiwan office

Made exclusive contract for supply agency
with Cavendish Farms, the biggest

food distribution company

in eastern Canada.

Established Viet Nam office

Constructed the distribution center and
manufacturing factory in Jincheon, geographical center
of Korea

Opened the 500th Mom’s Touch store

Awarded as outstanding import corporation by
the Ministry of Food and Drug Safety of Korea

Established Haimarrow Food Service Co. Ltd.



1. About Haimarrow Food Service

3) Achievement

ESl

®

2015
X130) OJAYERY P41

Vice Premier and Secretary

of Strategy and Finance Award
at 2016 Federation of Service
Industries

2015 Outstanding Future Creative
Management Company Award

by Secretary of Ministry of
Employment and Labor

2015 No.1 Korea Service
Satisfied Index Award
Grand Prize

2015 - Ministry of Food and
Drug Safety Award by Product
Liability for National Corporate
Sustainability Management

2018
TEEIN
0D B

Horz

Listed on top

100 franchise
companies In 2015

by Maeil Business News

2015 Korea Franchise
Business Award
Presidential Prize

Chief of National
Assembly Health and
Welfare Committee
Awardat 2015

Korea Federation

of Expert Volunteer



1. About Haimarrow Food Service oHoHz
4) About CEO e \

TAEX| EHEO| IRy 2 A H 2 A =0 /ST
After-Order-Cooking T=EA|AHIO| TIAH K| = 7+5-El THE|7} OF

FE F M= 2= TiE|S 2 A40|A MS 2L,

Ol2{gh MY A2 ZAUKIO|= AL SHOM T7HE ERIRILICE

“What Haimarrow dreams is to make happier tomorrow by our food “

} Haimarrow, HAPPY TOMORROWI!

o 1986 : H|AZIZIHIA 28
o 1993 : LiotAM|T OF, TS FEMNA|AH [ Popeyes AtRAE | 227
o 2004 : TS sfi0t2 TAHX| AFHE, AHE AL}

SfO2FEMBIAGZ EHolwe| A EO[A F Y



1. About Haimarrow Food Service oHOrz

5) Haimarrow Vision & Mission

e Improve human happiness by creation of food business opportunity

VISION . .
No.l in customers’ mind
CORE VALUE
Inner partners’ Business partners’ Maximizing Comfort of society Sustainable growth
happiness and growth customer value and country
improvement We offer fare value to our
Business Partners’ growth Maximizing customer We are here to contribute stockholders by keep
The top priority is is Haimarrow's growth valueis theresultof allour  tosociety and nation,and  developing the company.
employees’ happiness and members’ effort. ultimately to unification of
improvement. Korea.



2. Governance & Business Structure oHOkE

1) Business Structure

“ Pursuing the best quality, price competitive, and stable supply system ”

CUSTOMER

Chicken ,
Rancher Vietnam USA Canada Thailand



3. 1stBrand &3 MOMS ToucH SHOH2

CHICKEN & BURGER

MoMs ToucH

CHICKEN & BURGER

Mom'’s Touch’s B.1. represents;
Our sincere to make pleasant meal with good heart just like sincere meal like mom makes for family,
caring not only taste but also health of family.

Differentiated Inexpensive Systematic Professional
Products Opening Cost Distribution System Operation
Management
« After-Order Cooking » Reasonable first cost » Delivery is made 3
» Menu Developments » Increasing benefit times a week » Supporting store
ratio » Keeping freshness operation during

opening period
+ Continuous
management
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8 Moms Touck SHokg

CHICKEN & BURGER

| 20174 6% L 7|E O4E HY |

> 328 30.9
538 162 15.3
st 105 9.9
gd 390 36.7
a3 52 4.9
SIS 24 2.3
= 1,061 100

o 20174 38 X J|FOo2 £ dH I ==
ME 637}, 47| 1987§, QIH 5374
o 2017 68 U 7|FO2 45 H H 4=
AxE P HFE MNE 677§, Z7] 20674, O1H 557}
i 2.3% o M209| AS ol [fH| X020 =2
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Horz

(cr): 7H)
1,200
+28.3% CAGR 1,001
ol 2z4 [ 829
2012 288 800 |
2013 381 g |
2014 564 381
2015 gp9 400 288
2016 1,001 200
0
2012 2013 2014 2015 2016

o 201214 2887 OYEHO|A 201612t 1,0017HE X EL X2 X Q|

e 20174 33 2 7|F O{Z == 1,0407

ol

7t

e 5 Years CAGR(Compound annual growth rate) 28.3%
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3.

MoMs TOUOH

CHICKEN & BURGER

Mzt 2H WA D=8 ( GMV : Gross Merchandise Value )

HMECH I Ofj=ol

——2013 —8—2014 =—4&—2015 =¢=2016 =—=¥¢=2017

JAN FEB MAR APR MAY JUN JUL AUG SEP OoCT NOV DEC

o HEHE QIX|E At (Viral, SNS), X|&t -> 2= 3 O§AH SHALO 2 QI3 &Mt O oH

olX
N

e 20144 CHH| Xt OfZCH Ok 2HY O|AF =7}

o SVt 30|z Bt A& E AR Od (ME EE 5+ F7h

Horz
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"mMs? MOMS TOUCH

CHICKEN & BURGER

. 1St Brand [&

6) Brand Strategy

LOW Investment,
HIGH Efficiency for Franchisees

KFC HHO,AHIEIOH
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CHICKEN & BURGER

6) Product Strategy
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3. 1s*Brand §

CHICKEN & BURGER

MoMs TO%SH

7) Menu - Burger

E17|HA SEES
=07|8A En7|HA En7|HA

20| A| 2 TO| AL A

A Mz EE UM 2E HA H BEE S)
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(2 MoMs ToucH oHOZ

CHICKEN & BURGER

B 714 H| W
(3= Y= 7|F)

CH 2 0+ MO E{ 7 QFTH =17|HA = SAHHA AHOl=SHA

ojo| x|
714 3,200($3.2) 5,600($5.6) 6,500($6.5) 4,900($4.9) 4,000($4.0) 5,300($5.3)
MEH & 5,400($5.4) 7,700($7.7) 8,200($8.2) 6,300($6.3) 5,900($5.9) 7,700($7.7)
=3 1,400($1.4) 1,700($1.7) 1,700($1.7) 1,000($1.0) 1,900($1.9) 1,700($1.7)

AIE: 2F AF Z24|0|X| XI=
£t 1USD=1,000KRW
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CHICKEN & BURGER
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MoMs TOUOH

CHICKEN & BURGER

3. 1stBrand [

7) Menu - Drinks

Horz
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McMsW MOMS TOUCH

{TOUCH} CHICKEN & BURGER

3. 1stBrand

8) Exterior
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3. 1stBrand

i ~

CHICKEN & BURGER
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9) Interior

MOM's TOUCH

cHICKENR BURCER By N
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[ MOMs ToucH QUOHE

(O The Number of Units

559

388

_ ~0216@
175 O—— by f- e ' |

Kt=z: ZF Ate| 20013, 2014, 2015 &= M =2} Net Profit2 SHHE 2| 7IWAIHE DN 7|F, 2016 H2HEH ML o~
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3. 1stBrand

MoMs TOucH Uore

ey
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(Source : Financial Supervisory Service, Korea Fair Trade Commission)
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™ MoMs TOUGH HOH

TOUCH} )

CHICKEN & BURGER T

3. 1stBrand

12) =z ddA 2541 (20158 7|F)

BRAE{K| DHAE(X] HH ZHR0|Z X7l ZHxfo| = %} ZAKt0|x
(2016) (2015 megwe wAY  KFC  EH2)0p ZEXZ BBQ  BHC  YuX|2I MPK(Mr.Pizza)
175 960 203

a%o]o] 2 12 1 B un 1 a4 A (5)
200 (13) 9 1 7| 6 8§ 37 17| 3)
nx2 381 231 212 1292 1006 1730 1199 1201 410
pIITEPS 124 61 0 1167] 1006 1709 1199 1201 392
7R H| (%) 33 26 0 | 100 9 10 100 %
g 111011741 5512 n/a 1021 229 267 150  n/a 399
5 /x g 51 51 na 93| 1150 808 1227 n/a 307

Atz SHOFR2 FEMH|AQF MPKE MBEIA, ZO2|0H= il AFRR0 Oigt 24z, Offt HEE= SAIE ZAIELA 81 8[| 7HYEIM 7[&
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McMsW MOMS TOUCH

CHICKEN & BURGER

2013

220l

o =

20|}

Z0|2|o} 528 305 9,871 9,601 134
et 117 309 5,652 6,033 20
A2 88 65 2,526 2,785 121
KFC 116 106 1,619 1,747 11
Ok A E{ K| 27 20 795 1,486 89
=7 876 806 | 20,462 21,653 376

& (2014 YoY%)

k& (2015 YoY%)

For 3Years CAGR

X 4lz|of

1] [
L= =

B Y
KFC

(2.7)

6.8

10.3
7.9

HEEXK|

871

g0l @0l
(21.1) 11.7
39.6 (86.9)
38.1 55.8
(40.7) (53.8)
152.1 162.7
(4.3) (27.3)

5.8

HEY Aol
(1.6) (74.6)

25.6 (82.9)
31.2 37.9
114 (90.5)
198.9 2323
15.5 (57.1)

At aH| AL} O

22016 8 24X} 7| AF E D (http://www.consumernews.co.kr/?mod=news&act=articleView&idxno=512784)




4. Food Retail Business Unit oHOrz

‘Haimarrow’ means ‘sunrising hill’ in Korean, and also means ‘happy tomorrow’ in English.
It represents bright future of Haimarrow and partners.

i\

&

Y

Various Products Global Network Logistics Quality Assurance
» Develop various kind * Sourcing » Safe and hygienic « Strict sanitary
of products for competitive supply checks and quality
satisfying customers’ Products from control
needs overseas

27



4. Food Retail Business Unit ©HOg

1) sjO0F2 Value Chain

HE R
SEE HXY Q| Al F/C
A4 Y
CvsS
KEH| 4t T
A X}p2H =04
=L ODM
Original Development i
Manufacturing Retail
24
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4. Food Retail Business Unit oHog

2) siO0r2 B2B Hel{ X S7t 0

-
(EtSl: 7H) 140 o
Year B2B _7'_7—*.'—?— 120 °
2004~2009 % . w0
(Ha)
2010~2013 “ » 60
(@2) 0 > ’
2014 60 40 %0 +32.0% CAGR
2015 100 20
2016 120 ;
FYO4~FY09 FY10~FY13 FY2014 FY2015 FY2016
(Average)  (Averge)

o O FEoH HellN = S7¢
o 20174 38 o 7|F, B2B AH2HA| = 13074

o 20164 108 IPO O|= GAt2| MESw &5 (KtAZEl FA| 1%Lz =F, M HefN =2t &OJ)
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4. Food Retail Business Unit ©HOg
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. | +46.9% CAGR

20
15 r
10 r
5 -
, LN
2004~2009 2010~2013 2014 2015 2016
(Average) (Averge)

o OjU ES AN 2+ ST}
o 20174 38 ¥ 7|F, REFYRE 2I|01ZY 687027+

o 2016 10& IPO O] GA2 MESw &5 (KtAZE|l FA| 1%Lz =F, M AN =2t &OJ)

30



4. Food Retail Business Unit

4) sjotE = HaK 6

I o| X (CVS)

CjEO}E % OEM/ODM
n Home plus

A 22| Tesco9| JV

omart

= AME 19| tHYOE

L0TTE Mart

=L M/S 39| CHAEOIE
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&
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4. Food Retail Business Unit ©HOg
5) sfOt2 H= 3

32



4. Food Retail Business Unit




5. 2NP Brand ‘Boombala oHOHZ

FIRE FRESH PIZZA & FUN

1) Why Boombata !
" ot T xjoj| -
EEST et 242 >
H| M C} —//”'ﬂaﬁﬂq

[ 4 o
THEH S)C} N
FaPAyc Iul

EfAL 2t | Xte| CHE M| 74
N X T Fa s TR ] kY
‘ R AR ROy

FA A E|| O] 3 1| X} HIIE A7} AELTIX} QR EEIL}

Pizzeria d'Buzza

29,000 25,000 19,600 29,000 27,000

34
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5. 2ND Brand Boombala, LI

FIRE FRESH PIZZA & FUN

.
e S T

| X} 6,900~9,900A

X| 71’4 £24|0| E 9,900 X| O}H}E} 4,900

2) Boombata T ZF

e AH|XF Z7|CHO| M7H 712 18,9002 (ZX : embrain online research)

o ERAM H|Xt7HA2 H7E 7|07t EC HIMA SdEUS

e Boombataz= = w7} 19H3l O]9t

o ROty WREOS IO ANl HHUXE MBS 70| XS
o TNt LAt HeHEO| M7, Big 3 LAt E2HEQO| =&}

e Mom's touchE C} ot 7} 27 8l Unit economics

e IF) Boombata Of& O] 500717t EHO{ZICHEH... (R[AF 2 MM S BIE 22 3071 OiE =4

)
o
il
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5. 2\d Brand Boombala

FIRE FRESH PIZZA & FUN

1) Boombata Exterior

i ey mw&‘“"‘“ﬁiﬁﬁ;ﬁ;
i = s TATS g

i o vum
ESFRESH PIZZA & FUN




«Sandutch

Plate

- ey

gl .“..mmmﬁr@nﬁﬂ!z&

FIRE FRESH PIZZA & FUN

1) Boombata Interior

5. 2ND Brand Boombala,
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6. Subsidiary oHOHZ

Haimarrow Food Service

100% 25% 100% 100%
. - Sugar
Vietnam Taiwan US Bubble

370 =7t0f TE 2tz

HIEH : 2016d 1o =41, &= 233F 23 =H|

[ ]
-

CH2E: 2017 AE7| 4™ &8 2tz

O] : 20174 127|0f #Hold&l B 1 Mil USD =Xt &=

Sugar Bubble : E2HEJIX| 7} EO{ oLt HA AFo=Z Ol
HE oo L2 2|AE FAHZE 81RO X[ Z2el

(2016 Ofj=9H : oF 2009

o

Ct7

1 O |

Ol

1°

1298 / BEAF 7hX|2F 40949 1)

o
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6. Subsidiary SHOH

x|t Hiw HEE s 45

KOREAN cheese
Soy Sauce ORIENTAL
CHICKEN CHICKEN

STEAK BUGER G ho i set Chus gt

Burger Steak Ga nudrc tuong

o 153 68, HEY AKX Bl M2 (Moms touch Vietnam, LLC)
o HF& 2ZI0|AEZ, THE ST 22 HX[2tE HFE =7t

e 16 82, 15 M (Ho Chi Minh) 7 = 171 3}Ht7| 0|5 22 7t A o F XIs o o

39



6. Subsidiary

AR O 70

A2 (Moms touch Taiwan Co,. Ltd.)

o loH 4, L M & 20179 52 TaoyuanO| AKX 45 H(IUH 23) @
y

IT
—
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6. Subsidiary SHOHZ

3) 0] BAE| K|

o 171 28 O|= XIZ|A} A2l (HFS Global, Inc.)
o 17H 5IHIY| 157 2E OfF

o 1844

ri
_]\J

{ 71U 2 7

SH
(i)

STRUCTURE

Major Brand
Company in US

HAIMARROW FOQD SERVICE CO.LTC HAIMARROW FOQD SERVICE CO.LTC

51% 49%

HFS Global,
Inc.

HFS Global,
Inc.

41



6. Subsidiary

4
ol5/4d HAE o A+=4
54 ——— 754

A EA=99%01%

ArRE #

olet

O MEAFL
MEAl 45T dU=R58 5 g28d 55
B 02-790-6681

A AAAA AFE71Y

&) Sugar Bubble

iz
1L

: 1999 03 &
162 (174 07€ 7|F)
: 20091 @l (20164 7|F)

SistH & M=
(FLYMA, M=,

Ik

ot
TRAY

0O O O O
ika]
o ne

CH XL B B2 SAt 81Y

M2 ESEX| K, 24N H 5)

Aol X[ 2 100%S 2l
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6. Subsidiary

L
Je

1999~2000

2004~2008

2009~2017

S AA AE7]1Y

D Sugar Bubble

ﬁ
O
=
>
Jn
on
for
2o
Mo
=
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Tof e 20z 28

2 )
X F2 A oli0r=2 FEAMH A
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6. Subsidiary & SugarBubble
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6. Subsidiary

ezl llEN HE(2Q177|E)

FaMya:
=Ed £, o|OIE, RHOIE

MWC HYPER
Faxe:
IAAES, Hlof
F=2 HillN
K
SSM / ETC OoDM

=y : Faxg:olE2S

oj=a|Hol, ]71s, 4t

A2 sjOfRZEMH| AR

O

o Y= Oi=H7IE2 71dE S 019

ol
2
=2
0
0

o G Oi=7d2 2E2tQ 67% ST X o2 FY 24%, 22+2 9%= F4(20174 2&87| 7|&)

Ral
>
dp
rot
riot
oN
ox
B
Pl
0%
1
/o
o
4n
PN
M
|
Ol

EHEsz E7

HAQY w717 7

H &} Ad

= O

201713 FRES3|A HY HS 3

ol. Hpe HE7| Chy|
(Eh9l: W2H) 2016 1Q17  2Q17 (YoY %, %p)
LER 19925 5138 5035 (20)
=509 545 1544 1742 128
GPM (%) 203 30.1 346 45
| 3891 1179 1118 (5.2)
3409 1,354 305 624 708
OPM (%) 6.3 71 124 53
AHE: S{OFRIEE MH AG
F1) @2 7|E

7= BAAMZ 2 SXTEE 0| 224K 2

HE A&l
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7. Why Haimarrow Food Service

€

1) Peer Valuation

ofmi7} ol N7IEY P/E ratio
7T (K943 (%)
EINES KOSDAQ 1996.07 1,000 1,201 2043825 39.01
HZX| 5 KOSDAQ 24233 ‘ 1996.07 1,000 24 4,160 19.96
NYSE &% WrgC | 1965.01 USD 0.01 - 105,890 20.01
KOSDAQ &% SJOF2EEAH A FAIZ A | 2016.09 KRW 100 - 147 10.89

F1: 912) Base Dateiz X+ AMY i ofie 22 T
Z=2: Total maket cap1f P/E Ratio= 2017 3¢ 312 =7} 7|& (MCD=USD 129.61, Haimarrow=KRW 1,615)

Scenario 1 Scenario 2 Scenario 3

EPS P/E Ratio P/E Ratio P/E Ratio
KOSDAQ 39.01X F&B Sector 19.96X MCD 20.01X

SiOf2FEMHE[A FAB[AL
HEF7t 91,247,027 13536 1483 5,787 2,961 2,968
CELEE))

Z=1: Haimarrow Food ServiceZ7} SPACIIO| S48t O 2 2016E 90| KOSDAQO|| AMXISHHA HhAist SHHH| 2462 )2 Net Income0f =gt
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e
7. Why Haimarrow Food Service cHOHZ

2) Dividend Yield Comparison

ot=2d 7|1E32 1.25
0= ¢ 7|&==2| 0.75-1.00
ot I 3HE 1.66
o= 2k 32 1.50
KOSDA
_ 2 ol =0 0.56
B HiE A E(%)
iﬁcl- %AIE H=

A 0.67
o P2 E(%)
nHE'—H:
= = =
I§ 1 HY Ch 0l 0.34
SiOt2FEEMH| A FAD[A}L
o HjSH 01 (%

r_|_>

o BOFZEEMHAC| 20161 B4 S 14%2, 0|2} Cit| 25% HiSHS K|

o JHIE7|YOZ {02 FEE MH| A Q| HfE =2l A=l KOSDAQ A|ZF - 0.79%92| 1.8H10f ol &
o SOtZE 0| T AE OIA| 24.5%2 A|IHR 14.6% CHH| 1780 St
~x
T T

o
o SHOIZFEEMH|AE 20k 0|2t DHY M= =LA E K& s 7228 A

= o
=T
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7. Why Haimarrow Food Service LI

3) Cost Structure

G REE) 2012 2013 2014 2015 2016 1Q2017

ESL! 35.1 489 79.5 148.6 201.9 51.7
T 8.4 116 21.7 39.6 52.5 14.1
THOjH| 2} 22 H] 7.6 9.4 15.0 30.8 35.6 104
Aol 0.8 23 6.7 8.8 16.9 3.7
20|l 0.6 1.8 5.4 5.7 8.9 2.8

o COGS Rate : 2012d 76.1%0| A 2016 73.9%7IX| Xt Z0|S (RO =71 U 8AM =)
o SG&A Expense : 2012 21.7%0| M 20161 17.6%7IX| S0|& (E27r8M =7} 5)
=

o &fZ Cost Structure : HE = S7t0] W2} FOHE2 &S50t 2F 289 S 37 TaHE 2
e 2016 : Net IncomeOf Al & Al 24t STHE W20 2AIH BHIE S7t
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7. Why Haimarrow Food Service SHOHZ

(l:+0| Aloigl) WIAXO|= AKX RE o
250

20124 ~2016% N
2 4 41.9% CAGR e

150

100

50

M 1L :JII 1

2012 2013 2014 2015 2016 1Q2017 2012 2013 2014 2015 2016 1Q2017

Net Revenue Increase Operating Profit Increase

MY S XSO F7 MES 571 F0/= M| R
20174 IS X%

7|E BEYME HES SVt M BEHER Q5 2F 2892 HS FOXL =944 7H 7ts
A

F7tH =0 0jEY 8l 2912 2017 28 7|FE EHAHE
F7tH 2, SHEL BAEX|TF SGRA BEo| A|HX| &= X 70y S7t2 |f7tg 215t 7ts
UAEXK 01 ME HE 6%, But 217 H|E 20%. M20| Y IfEY 1S5(FO0E 71 =2 X|9)

OrA B X|= 7H34 100%, XHH| EXFO|CHSH 2| A3 7} ZERO
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